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UM ‘E-MERICA’ COURSE OFFERS WINNING ONLINE BUSINESS STRATEGIES 
MISSOULA -
Online business offers many opportunities to make money for entrepreneurs savvy 
enough to take advantage. A coming e-business immersion course at The University of 
Montana will offer winning strategies for those hoping to compete in this new business 
frontier.
The course, "E-Merica: How to Leverage Winning E-Business Strategies,” will be held 
July 30-Aug. 2 at UM’s Gallagher Business Building. The course costs $1,095. Members of 
the Montana World Trade Center pay a reduced rate of $595. To register, visit the Web site at 
www.e-win.org or call (888) 773-2703.
The four-day course will offer proven strategies for success in today’s dynamic e- 
commerce world. Topics will include placing businesses online, harnessing the power of the 
Internet to drive revenue and growth, and digital tools to improve products and processes.
“In the rapidly changing new world of e-commerce, it is critical for Montana 
businesses to have current information and strategies on applying these ideas,” said Arnie 
Sherman, executive director of the Montana World Trade Center. “This is how to stay 
competitive in the 21st century.”
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More than 20 experts from government and the world’s leading e-commerce companies 
will share their winning strategies during the event. They will include:
■ John Cooper, director of corporate development at Microsoft.
■ Josh Newman, managing partner for Paradigm Blue Venture, an Internet strategy 
and development consultancy.
■ Bill Bingham, president of Red Sky Interactive, a developer of interactive online 
content.
■ Max Baucus and Conrad Bums, Montana’s U.S. senators.
Other speakers will include more than 20 seasoned senior executives from such 
companies as garden.com, eLocal Network, U S West, Great Harvest, Cyberwave Media and 
Overstock.com.
The course is sponsored by MWTC and UM’s School of Business Administration. More 
than 200 people from 17 states and six countries attended last year’s sold-out event.
MWTC, located in UM’s Gallagher Business Building, is a nonprofit organization 
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